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Designation: Assistant Professor, IMS

Teaching Area: 1.Marketing Management
2. Retail Management

Research Interest: 1. Consumer Behaviour
2. Green Marketing \ ‘

Experience (In Years): More than 6 Years of experience in Academics & Banking sector

Academic qualifications:
1. PGDM-Retail Management (K.J. Somaiya Institute of Management Studies & Research)
2. UGC NET (Management) in 2017

Major Research Publications / Presentation:
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Marketing in India”, Kanpur Philosophers, ISSN: 2348-8301 (Vol. IX, Issue Il No.6: 2022-UGC Care
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